
THE CREATION

OF A BRAND

What goes into the birth of a brand?

One Advertising breaks down all 181% of it.
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What the client’s
kid likes.

Research that no one
really understands.

Blah, blah, blah.

What that 
loudmouth
in the focus
group liked.

The AD said it’s
cool and he 
has a goatee. Word clouds.

Everyone’s doing word clouds.

Ideation (or in plain English:
“thinking of ideas”).

If we change it enough
maybe no one will 
notice it’s stolen.

Who cares if it sells?
I just want awards.

Who cares if it wins awards?
I just want sales.

Because I like
the colour blue.

Zzzzzzzzzz.

I want a viral video.

Reaching out.

What the hell is
social anyway?

Cats.
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